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− Strategic management 

− Human Capital  

− Branding 

 

4. Environmental, Social & Governance 

− Sustainability 

− Destination management  

− Stakeholders’ management 

 

5. Experience economy 

− Customer behaviour 

− Experience Design  & CX  

− Luxury tourism 

 

As illustrated in Figure 1, the applied research objectives in the identified research clusters 

map into a multitude of scholarly activities which serve as enabling mechanisms for driving 

research output.  

 

 

Figure 1: EAHM Research Blueprint  

 

 

V. Enabling Mechanisms and Support 
 

 

A. Enabling mechanisms 

Several mechanisms to drive the research effort at EAHM were in place, such as support for 

conference presentation, time allocated for research, references and database subscriptions, 

etc. The academic courses related to research provide a natural research pipeline, providing 

actionable insights and real outcomes for industry partners. The offer research projects within 

the programme, growth of research capabilities and research dissemination opportunities. 

     AT      
  G TA   AT   

STRATEG C 
 A AGE E T

H            

           
M       

E  ER E CE 
EC    Y

E                

     E 

E   R   E TA   
S C A    

G  ER A CE

              

            
          

               

                   

            

         

                     
( M A     A )

EAHM             
        

                     
M      

                    
      

                   

                   
          

                     

       M       

RESEARCH 
  T  T

      A      

             

            

        A      

E           

E         

       

       

         

         

          

          

            

A        

            

        

        

       

A             

E A    G 
 ECHA  S S

  T RE   A S

 ER  R A CE 
A A YS S 

A               
M         


